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• How I charge   A brief introduction to my method of applying rates and fees. 
 
 

• Photographic Capture   This explains my capture rates for time spent 
photographing. 

 
 

• Commercial Photography    This rate applies to every type of photography that 
is used to help promote, display, or sell a product or service.   

 
 

• Usage Rights   This helps to explain the calculation of costs that I charge for 
licensing the use of my images by clients. 

 
 

• Typical Costs   These are various additional costs to consider when budgeting for 
your photo shoot.  The rates listed in the other categories are solely listed for 
photographer time during the shoot.  This section helps to explain some other expenses 
that are calculated when planning a session. 

 
 

• Additional Costs   These are additional fees that are charged occasionally 
dependant on a client’s request or a project requirement. 

 
 

• Time For Prints     This rate category is used to define shoots where services 
rendered are considered equal between the photographer and the subject, or model.  The 
images are not for commercial purposes in any way and cannot be sold/traded or used in 
marketing of any sort.  

 
 

• Prints and Media   A brief catalogue of items you can order. 
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How do I charge for my photography?   
 
It is my belief that honesty is crucial to all working relationships.  I 
attempt to keep my clients informed of where their money is going when 
they hire me.  Rather than bottle all of my rates into a single fee, I break 
down the fees into categories where they are invested.  This way, I help my 
clients get the most for their money, while ensuring that my expenses are 
covered.    
 
I enjoy planning and creating the ideal photographic coverage for my 
clients.  Together we can make images that capture the essence of what is 
photographed. 
 
As you review the rates, fees, and prices in this book, understand that 
these are guidelines to help budget for your event or project.  A short 
discussion with me will help to convey a more customized estimate of the 
cost of my work.  I enjoy photography, and I welcome the opportunity to 
discuss it with you. 



 

Photography and Service Rates 
Capture Rates • Fall 2007 

 

• Commercial Location Photography 
Commercial photography is categorized by any photography that is shot for financial 
gain.  This rate applies to every type of photography that is used to help promote, 
display, or sell a product or service. This session rate is for photographer’s time on 
location.  Rate includes capture time alone.  Additional charges required for post-
production.  Rate does not include expense reimbursement.  Estimate of total cost is 
available in advance upon request.   

Half Day $375 

Full Day  $600 

Per Hour $120 

 
 

• Non Commercial Location Photography 
This rate applies to all photography that is not being used as a direct or indirect tool 
for financial gain.  Things falling in this category include any sort of personal 
photographs, such as weddings, sports, personal events, class pictures, etc. This 
session rate is for photographer’s time on location.  Rate includes capture time alone.  
Additional charges required for post-production.  Rate does not include expense 
reimbursement.  Estimate of total cost is available in advance upon request.   

Half Day $190 

Full Day $300 

Per Hour    $60 
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There are many factors that factor in to the calculation of fees for usage rights.  This is a small 
introduction to some of these factors.  Its intent is to help explain how I end at a given fee for a 

specific type of usage.  There may be other factors to consider which I do not list here. 
 

• Type of Media 
The destination of my image for display greatly changes the cost of the usage right.  
Some types of media may be web use, magazine, newspaper, television, book, billboard, 
corporate literature, etc.   

 

• Circulation and Distribution 
The size of the viewing body modifies the price.  Circulation is often the way this is 
calculated.  Also the geographic location of the audience can modify the cost of usage. 

 

• Size of Image 
The physical size of the image, both based purely on dimensions or resolution, as well as 
in comparison to the size of the media it is being used on or in.   

 

• Location of Image 
The location of an image changes the cost of usage rights.  Location is where, within the 
media, will the image be used.  A cover image to a magazine will price different than a full 
page image within the body of the magazine. 

 

• Content  
The type of content of the media that the image accompanies changes the cost.   

 

• Duration of use 
The length of time that the license is in effect has a great influence on the cost of the 
license.   

 

• Image Style 
A very unique image makes the image more exclusive, and therefore more valuable. 

 

• Exclusivity 
If a client requests exclusive rights for a given duration, it increases the cost of the 
license.  This is greatly due to it inhibiting the money which I am able to generate from my 
work with licensing to other clients. 

 

• Cost of Production 
If I incur additional costs due to a specifically requested usage, those are factored 
into my usage rights fees. 
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• Assignment Research 
This rate applies to the time spent researching a specific assignment before the session, 
when applicable. 

Per Hour $20 

• Travel Rate 
This is for photographer’s time spent traveling.  The reason this fee is required is to 
ensure that the expense of traveling is compensated.  This is for actually time spent 
traveling, and is separate and not dependant on shoot time.  If a shoot is cancelled, but 
travel has already occurred, client is responsible for that expense.  The first 45 
minutes of travel time, each way; or 1 hour and 30 minutes round trip is included in the 
cost of a shoot.  This is for time both to the location and from the location.   

Per Hour $15/traveler 

• Mileage 
This is relating to cost of transportation when traveling. It is to cover the expense 
incurred by the photographer regarding the mode of transportation. Calculation 
begins after the first 25 miles one-way; or 50 miles round trip.  This is for time both to 
the location and from the location. 

Per Mile $0.50/traveler 

• Digital Darkroom 
This fee applies to time spent color correcting, balancing, and preparing images for 
presentation.  Prepress work in preparing images for different types of printing is also 
included in this rate. 

 
Per Hour $35 

• Creative Fee 
This rate is for time spent preparing album layouts, slideshow creation, and other 
creative assembly processes.   

Per Hour $35 

• Studio Fee 
This rate is charged for time spent in studio.  Studios require space rental as well as 
equipment setup time.  For every hour spent shooting in a studio, this fee is applied to my 
rate.   

Per Hour $40 

• Print Cost 
Print costs vary based on negotiated terms, print size, quantity ordered, and usage. 

Price Varies 
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• Overnight Fee 
To cover expenses of staying in a location overnight, this fee is applied to long distance 
locations. 

Per Night $150/traveler 

• Retouching 
This is a service that includes photography improvement; blemish removal, reshaping, and 
many other improvements.  If you would like your image improved by editing, this is the 
service you will need.  I am experienced with retouching, but also offer outsourcing to 
specialists for an even more extensive touch.  I cannot guarantee the scheduling of 
retouch artists, and outsourced fees must be paid in advance.  I directly pass on the fee 
they charge me. An image can require anywhere from 5 minutes to 8 hours to retouch, 
based on desired output.  After discussion of what you’re looking to achieve, an 
estimate can be delivered. 

 
In-House Retouching, Non-Commercial             $35/hr, no minimums 
In-House Retouching, Commercial                       $50/hr, no minimums 
Touch of Glamour                                                                $40/img average. 
Glenn Feron                                                             $125/hr, 2 hour minimum 

• Copyright Fee 
This is a direct cost of copyrighting my work.  I include this fee when it is imperative that 
the work be copyrighted outside of my normal copyright schedule.  This is particularly 
important when my work is being published.   

Per Session $45 

• Model 
This is the approximate rate of a professional model. Rates vary by model and by service 
requested.  Fee is assumed PER model contracted for production. 

Per Hour $50-$200 

• Make Up Artist 
This is the approximate rate of a Make Up Artist / Stylist.  While their costs and expenses 
may vary, these rates are approximated by local professionals who I would have access 
to using.   

Half Day $350 

Full Day $550 
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Time for prints, as defined by http://www.wikipedia.com : 

“Time for Print or Trade for Print is a term used in online modeling communities for a pro bono arrangement between a model and 
a photographer; it is often abbreviated TFP. Instead of paying for each other's services, the photographer agrees to provide the model 
a certain number of prints of the best photographs from the session and a limited license to use those prints in return for a broad model 
release.” 
 
Time-For-Print sessions are extremely limited and are reserved for those who may 
improve my photography portfolio.  I use my portfolio as a reflection of my 
abilities and style as a photographer.  This means that when I choose to undertake 
a TFP session, my goal is to create photographs that will enhance my image as a 
photographer.  It is this reason that I am not able to accept all requests for TFP 
sessions, even when they are requested by very competent individuals.   
 
When reviewing an application for a TFP session, I look for a number of factors 
that lead to a good final product.  I look for models with unique looks.  Models 
should take care of themselves physically and mentally, caring for what will end 
up as a subject matter in a work of art.  Healthy, vibrant and bright.  Abilities in 
self styling and make up are appreciated assets.  Access to your own wardrobe 
and accessories is also a plus.   
 
What I do NOT take into consideration is prior resume.  It does not matter to me 
who else you have worked with, or what you’ve been able to do with another 
photographer.  I believe that despite difficulties with prior partnerships, each 
experience is unique and has its own potential for success.   
 
• What I provide in a TFP Session  

o My transportation to shoot location 
o My services as a photographer, including retouching and prepress work 
o I will cover a portion of the expenses associated with the session 
o Web sized images, high resolution images, and select prints from the session 
o Assistance in creative development of your portfolio 
o I retain image copyright, but grant you rights to use the images for non commercial and 

portfolio use 

• What I expect from a model in a TFP Session 
o Model should be able to provide their own transportation to the shoot location 
o Model provides service as a model, preferably including hair and makeup when possible 
o Cover a portion of the expenses associated with the session 
o Model’s Signature on model release, outlining rights associated with images 

• What you need to submit to me to be considered for a TFP shoot 
o Contact me via email at bruce@bruceobryan.com 
o Your contact information, to include name, address, email, and phone. 
o Electronic portfolio, or collection of images that represent you, including 

� Image(s) that display your facial features 
� Image(s) that display your figure from multiple angles 
� Image(s) that display unretouched representations of you as a model 

 
 

http://www.wikipedia.com/
http://en.wikipedia.org/wiki/Pro_bono
http://en.wikipedia.org/wiki/Model_%28person%29
http://en.wikipedia.org/wiki/Photographer
http://en.wikipedia.org/wiki/Model_release
http://en.wikipedia.org/wiki/Model_release
mailto:bruce@bruceobryan.com
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